B reopened. 
Beer is back. 
Once more 

ae the Ameri- 


ti can people are confident. 
E Now it remains for busi- 
& ness to push ahead, to 
iF reflect that confidence in 
new stocks, snappier 
OF service and aggressive 


merchandising. The 
wheels have started in 
motion. Let us in the 
feed industry do our 
y share to throw this 
Sh prosperity machine into 
: gear and go places. 
D.K.S. 
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MS} trade with Froedtert. We ship all 
grain we sell from our own elevators and 
can thereby definitely assure you of unex- 
celled quality and service. Froedtert prices 
are right, too, as costs are split with our 
busy malting department. Call Froedtert 
for grain and feed — also for Clo-Trate, true 
concentrated cod liver oil. 


4|/UESSWORK is eliminated when you 


FROEDTERT GRAIN MALTING Co. 


GRAIN and FEED 
MILWAUKEE MINNEAPOLIS 


‘ 


Now 
Available 
Dealers 


CATTLE | in New Branded Bags 


EANUT MEAL 
41% PROTEIN 


—= GUARANTEED ANALYSIS = 


100 LBS. 


P 


USED FOR YEARS IN THE MIXING TRADE 


PEANUT MEAL 
41% PROTEIN 


— INGREDIENTS — 


PEANUT OIL CAKE 


DARLING & COMPANY 
CHICAGO 


MADE BY 
MAKERS OF 


DARLING'S 


High Quality 


MEAT SCRAPS 
SPECIAL BONE MEAL 
AND DIGESTER TANKAGE 


Prices and Sales Promotion Material 
on Request. 


DARLING & COMPANY 


CHICAGO 
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A-C 
POULTRY 
FEEDS 


stand for quality 


These feeds have stood up under 

the most severe tests—and are 

known to produce ‘“‘A FEEDERS 
“An A-C PROFIT”’. 


Feed for Here is your opportunity to build 
every up a business that will substan- 
need” tially increase. 


MIXED CARS, WITH FLOUR AND 
© MILL FEEDS OUR SPECIALTY. ® 


ISCONSIN MILLING CO. 


Menomonie, W isconsin 


Dried Buttermilk 
| Dried Skimmilk 


@ Straight or Mixed Cars 
Also Ton Lots 


@Get our Samples and 
Prices 


LA BUDDE FEED & GRAIN CO. 


MILWAUKEE, WISCONSIN 


Welcome Back 
Central Dealers 


We are happy to announce 
that for the third consecu- 
tive year the Central Retail 
Feed Association has se- 
lected the Hotel Schroeder 
for its annual convention 
headquarters. 


The Schroeder is conveni- 
ently located and offers 
rates in keeping with pre- 
sent conditions with splen- 
did service, excellent food 
and real hospitality. 


Your cooperation in send- 
ing in your convention 
reservations early will be 
greatly appreciated. 


HOTEL 


SCHROEDER 


Walter Schroeder, President 
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FREE: Write now for your copy of this 
valuable booklet. It is informative, up- 
to-date, to the point. No obligation. 
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CHICK-REARING is a six months’ investment. The 
man who starts his chicks on your mash will continue 


only as he gets results with economy. That’s where Nopco XX will help you 
by affording vitamin protection worth many times its cost. For Nopco XX costs 
pennies while chicks and feed cost dollars. And yet, Nopco XX in the mash is 
the “spark plug” that makes things “click” . . . makes the entire ration more 
effective for chick growth . . . gives the chicks health, vigor, and the power to 


utilize feeds efficiently for growth. 


AN ESSENTIAL INGREDIENT FOR ALL POULTRY MASHES 


Nopco XX is the ‘‘mighty fraction’ in any 
mash. Only 23 Ibs. in a ton of all-mash 
starter is required to provide Vitamin D 
protection which may easily be worth 25% 
of the value of the feed. 


NATURAL VITAMIN D 


Nopco XX is natural cod liver oil Vitamin 
D concentrated and standardized by the 
patented Columbia University process 
(1,678,454). The Vitamin D concentrate 
in Nopco XX is the same as is used in the 
production of foods for human consump- 
tion which have been accepted and ap- 
proved by the Committee on Foods of the 


American Medical Association. Nopco 
XX is also rich in Vitamin A. It’s safer to 
use than straight, unfortified cod liver 
or fish oil . . . more dependable . . . pro- 
vides more than the minimum Vitamin D 
requirement . . . costs less per ton of feed. 


NOPCO XxX is available to feed mixers 
only, and is recommended at }% total 
ration. It contains twice the vitamin 
potency of Nopco X. 


NOPCO X recommended at 1% total 
ration, is available to both the feed manu- 


facturer and to the poultryman who farm- 
mixes his feed. 


NATIONAL OIL PRODUCTS COMPANY., INC. 


Boston Chicago San Francisco Kansas City 
Executive Offices: 38 Essex St., Harrison, N. J. 
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MILWAUKEE, WISCONSIN 
DAVID K. STEENBERGH, Managing Editor 
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Lack of Uniformity 


in Power Rates 


Disclosed by Dealer Survey 


Electric Costs Eat%Grinding Income 


RASTIC differences in electric 
D power rates are paid by feed 

dealers who operate grinding 

and mixing departments in vari- 
ous parts of Wisconsin, the Central Re- 
tail Feed association has learned as the 
result of an extensive survey conducted 
throughout the state. 

Information obtained has been com- 
piled and was recently presented to the 
Wisconsin public service commission by 
a special committee of the organization 
with a request for more uniform and 
lower rates. The commission is now 
studying the report. 

No Uniformity in Rates 

Rates were found to vary to such 
an extent that some dealers reported 
paying twice as much as others. At 
Wausau, for instance, 3,000 kilowatt 
hours cost $91.00, while at Fond du Lac 
the cost of the same amount of current 
was given as $176.00. 

A peculiar situation was found in one 
Wisconsin city. This town operates a 
municipal plant and obtains its power 
from an electric company which serves 
many other dealers in the state direct. 
The local dealer is able to obtain his 
power at the rate of $77.00 for 3,000 
kilowatt hours through his municipal 
plant, while neighboring mills which 
buy their current direct from the power 
company supplying this municipal plant 
are required to pay a higher rate. This 
situation was similar in practically every 
territory where a municipal plant was 
operated. 


Service Charges Differ 

Wide differences in minimum service 
charges assessed by the power com- 
panies were also reported in the survey. 
The charges reported ranged all the 
way from 50 cents to $1.50 per horse 
power of connected load. this wide 
variance made tremendous differences in 
feed dealers’ power bills, depending 
upon the amount of active horse power 
which they were using. 

Several power companies, the survey 
revealed, levy a flat minimum charge 
on the mill owner which he must pay 
if he does not use a specified amount 
of power. Many dealers, particularly in 
the smaller localities, fail to obtain 
enough grinding volume to consume the 
required amount of power and _ are, 
therefore, compelled to pay the mini- 
mum charge. This fee varies widely in 
different districts. Some dealers re- 


ported that their 
charge was $20.00, while others said 
they paid $30.00. At the $20.00 rate, if 
a dealer consumed only 200 kilowatt 
hours of current his cost would be 10 
cents per kilowatt, while on the $30.00 
basis he would pay 15 cents per kilo- 
watt for the same amount of energy. 

The survey also revealed that in some 
instances dealers paid minimum service 
charges plus a full energy charge on 
all kilowatt hours consumed. In other 
cases again it was found that the mini- 
mum service charge was absorbed in 
the regular schedule of rates after more 
than the minimum amount of current 
specified had been consumed. 


Power Rates Eat Profits 

One of the outstanding facts brought 
out by the survey was the relation of 
amount paid for power rates to the 
total income received for grinding. 

A dealer whose volume of business 
is considerably better than the average, 
reported that he gets an average of 7 
cents a bag for grinding. Out of this 
he pays 3.2 cents a bag or almost 50 per 
cent of his income for power costs. 

Because of competition from portable 
mills many dealers are unable to obtain 
even 7 cents a bag. Some districts are 
compelled to grind for a rate as low 
as 5 cents a sack. Their power costs. 
however, have not been reduced. At 
the 3.2 cents rate per bag paid by the 
dealer quoted above, which is a fair 
average, many of the mills are making 
an outlay of 64 per cent of their grind- 
ing volume for power rates, the survey 
disclosed. 

“We are not making a nickel from out 
grinding,’ most of the mill owners re- 
ported. “Our volume and our prices 
have dropped to ridiculous levels be- 
cause of the invasion of portable mills 
and general economic conditions among 
the farmers. About the only thing we 
are doing by continuing to operate is 
furnishing a convenience for our cus- 
tomers and keeping the power com- 
panies in business.” 


Bills Too Complicated 

Another common complaint of deal- 
ers interviewed in the survey was that 
the average power bill was too com- 
plicated for ordinary understanding. 
Several municipal bills, however, were 
reported to be very clear on this point, 
showing that more simple bills can be 
used. The survey also showed that 


minimum service 
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most dealers have applied for exemption 
of the federal tax on electricity con- 
sumed and have been granted such ex- 
emption. 

The Central Retail Feed association’s 
movement to obtain lower and more 
uniform power rates throughout Wis- 
consin is in accord with the endeavors 
of many other organizations serving 
different sections of the country. Re- 
ports from these associations bear out 
the fact that lack of uniformity and 
rates thatare too excessive for the 
average mill owner as compared to his 
grinding revenue also exist in other 
states. 

Among the organizations which are 
endeavoring to obtain a readjustment of 
rates to meet modern conditions are 
the Indiana Grain Dealers association, 
the Northwest Feed Dealers association, 
the Iowa Millers & Feed Dealers asso- 
ciation, Ohio Grain, Mill & Feed Deal- 
ers association and the Eastern Federa- 
tion of Feed Merchants. Each of these 
associations has appointed special com- 
mittees to confer with officials of power 
companies and to bring some action on 
the subject to a head. 

Some dealers have attacked the prob- 
lem individually by installing Diesel 
engines. They report substantial sav- 
ings and a majority of them have turned 
their grinding departments from a los- 
ing proposition to a paying investment 
as a result. 

The Central Retail Feed association's 
survey and appeal to the public service 
commission is one of the most extensive 
movements undertaken by any _ feed 
organization on the subject of power 
rates to date. The outcome is being 
awaited with interest by dealers in all 
sections of the country. 


H..€. COLE. MILLING Ches- 
ter, Ill., has taken over the Rocher Mill- 
ing Co., Prairie Du Rocher, IIl., and is 
planning to remodel the plant. 


C. A. ROSS, Rensselaer, Ind., a direc- 
tor of the Grain & Feed Dealers Na- 
tional association, representing the Indi- 
ana Grain Dealers association, died at 
his home March 3, following a brief ill- 
ness. He possessed a wide acquaintance 
in the grain and feed trade and was for 
many years manager of the line of ele- 
vators owned by the W. C. Babcock 
Grain Co. 
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ADVANCE FEED CO., 
Jackson boulevard, Chicago, has been 
incorporated with a capital stock of 
$20,000, by Harvey S. Austrian, William 
Olsen and John H. Vandyke to manu- 
facture and deal in feed for livestock. 


141 W. 


WONEWOC SUPPLY.CO., Wone- 
woc, Wis., has been incorpcrated with a 
capital stock of $20,000 by R. C. Pen- 
shorn, William Schroeder, and Edward 
Ratzburg. Feed, seed, produce and 
machinery will be handled. 


W. R. (JERRY) CASSELL, director 
cf sales of the Clo-Trate division, 
Health Products Corp., Newark, N. J., 
visited Milwaukee recently enroute 
from a tour of Minneapolis, Chicago 
and Detroit. He was accompanied by 
M. F. Brobst. 


Minnesota Seeks Portable Tax 


Iowa Bill 


BILL requiring portable mills to 
A take out a license of $100.00 has 


been introduced in the Minnesota 

legislature, according to a special 
letter to The Feed Bag from John O 
Renkes, Brandon feed store and hatch- 
ery, Brandon, Minn. 

“No person,” the measure reads, 
“shall operate for hire or compensation 
of any kind any portable food or feed 
grinder, oat huller or mill in any county 
in this state without first having ob- 
tained from the auditor of said county 
a license to operate same in said county. 


—Better Built Bags= 


BAG FACTORIES « COTTON MILL « BLEACHERY 


TALK sacs! 


(Quoted from Customers’ Letters) 


“... Lordered some bags by mail 


on Sunday morning, requesting that 


a few sixes and twelves be for- 


warded by express. 


The bags 


were here Tuesday morning. This 
is not extraordinary, as | have got- 
ten every rush order | have asked 


for without delay. 


“I don’t see how it will be pos- 
sible for anyone to render better 
service than you folks do.” 


WERTHAN BAG CORPORATION 


NASHVILLE — NEW ORLEANS 
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Is Killed 


The fee for such license shall be $100.00 
for each feed or food grinder, oat huller 
or mill, and the license shall expire one 
year from the date of issuance thereof.” 

Shortly after news of the introduc- 
tion of a measure in the Minnesota 
legislature was received, word came 
from Iowa to the effect that a similar 
bill calling for a license fee of $100.00 
on portable mills had been defeated in 
the senate of that state. The defeat was 
attributed chiefly to the opposition of 
manufacturers of portables and makers 
of equipment used in the machines and 
to petitions circulated among the farm- 
ers by portable operators. 

E. C. Heinmiller, New Hampton, 
president of the Iowa Millers & Feed 
dealers association, which sponsored the 
bill reports that this year’s setback 
would not discourage the organization 
from introducing a similar measure in 
the next session of the legislature. 

“By that time,” he said, “our organi- 
zation will be strengthened considerably 
and we should be able to put the bill 
through.” 

In connection with his announcement 
on the defeat of the portable legislation, 
Mr. Heinmiller calls attention to the 
trail of death, injury and property dam- 
age which the itinerant grinders are 
leaving in their wake in the state. 

John Wulfekuhle, 37, New Hampton, 
died recently of injuries suffered when 
he slipped and fell into a portable. He 
sustained a fractured skuil and in an 
effort to save his life, physicians am- 
putated a hand. 

This accident, Mr. Heinmiller pointed 
out, was the fourth to occur in one 
Iowa county within a year. One of the 
men lost a hand, another was severely 
burned and bruised when a portable 
which he was repairing burst into flames 
and exploded, and a third sustained seri_ 
ous injuries when his machine over- 
turned on a country road and pinned 
him beneath where he remained for 
meer hours before rescuers extricated 

im. 

“The trail of the portable mills is a 
bloody one,’ Mr. Heinmiller comments. 
“In addition to being a menace to life 
and limb of those who operate them 
and the people whom they serve, they 
are also a serious fire hazard to farm 
property. Our fight to tax and regulate 
them must continue until we obtain sat- 
isfactory legislation that will stop this 
trail of blood and protect the business 
of the legitimate dealer who pays his 
fair share of taxes for the privilege of 
operating his establishment.” 


J. W. POWLEY and J. E. Nelson, 
Armour & Co., Chicago, were recent 
visitors at Milwaukee for conferences 
with their distributors and with officials 
at Armour’s Milwaukee plant. 


KILL CORN BILL 

A bill to place a tax on all motor fuel 
not containing a mixture of 16 per cent 
grain alcohol which was introduced into 
the Iowa state legislature recently was 
defeated by the assembly, March 9. The 
bill was a farm relief measure aimed to 
provide a larger market for corn, rye 
and barley. 
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Poultry 


Feeds 


Made 1932 
Profitable For 
Delmarcelle 


HERE’S a smile these days on 

I the face of George Delmarcelle, 

owner of the Green Bay Grain 

& Feed Co. Green Bay, Wis., 
and there’s plenty of vim and vigor in 
his actions as he and his crew hustle 
about selling poultry feed to farmers. 

Several reasons contribute to Mr. 
Delmarcelle’s genial frame of mind. 
Business is good, the outlook for 1933 
is excellent, he has made more profit 
in 1932 than in 1931, and to top it all 
off his star customer, Ervin Seifert, was 
recently notified by the department of 
agriculture that his flock of poultry was 
the highest producer in the state for 
the month of February. 

“We sell Mr. Seifert all his feed,” said 
Mr. Demarcelle, “and this runs to about 
32 carloads a year. We enjoy his full 
confidence and he enjoys ours. That’s 
the only basis for a feed dealer and his 
customers to work on. 

High Production Record 

“Mr. Seifert’s flock of birds, 233 in 
number, had an actual production record 
of 69.6 per cent and added to the high- 
est record won in the production of eggs 
on the 24-ounce basis. Seifert’s total 
score was 89.1 per cent. His flock was 
second on the list in the state during 
January and fourth high in December, 
Naturally we are as happy as Mr. Sei- 
fert with the honor accorded him, for 
we have helped him with his flocks and 
cooperated with him on feeding prob- 
iems. We believe that feed dealers can 
help their customers in this manner and 
gain their confidence and good will.” 

Mr. Delmarcelle took over the Green 
Bay Grain & Feed Co. in 1925 and at 
that time realized the possibilities in 
poultry for farmers. The firm which he 
purchased was practically run down, 
but he revamped it with progressive 
ideas, specialized in poultry feeds and 
made it pay a handsome profit. 

Whenever possible he urged farmers 
to raise poultry, pointing out that there 
were profits to be realized in that field. 
He was largely responsible for many 
farmers in this district deciding to em- 
bark upon poultry farming on a large 
scale. These farmers today often thank 
him for the advice which he gave them 
seven years ago, for they now have a 
business which has enabled them to 
make a profit throughout the depres- 
sion. 

Poultry Farmers Happy 


“Some farmers buy mash from our 
store at $1. 75 a hundred,” said Mr. Del- 
marcelle, “and can still make money at 
the present low price of eggs. I think 
this points out how sold the farmers 
around here are on the poultry idea. It 
also shows that they take care of their 
flocks and get all possible revenue out 
of them. ‘This territory has been de- 
veloped into a wonderful poultry district 
and I am certain that some other sec- 


tions of the country can follow suit. 
You’ve just got to realize the possi- 
bilities in poultry and work hard to ac- 
complish results.” 

Mr. Delmarcelle said that if he had 
tried to develop a general feed business 
seven years ago instead of specializing 
in poultry feeds that perhaps he would 
not have made such a satisfactory profit 
this year. However, by encouraging 
farmers to enter the poultry field he 
built up a list of potential customers 
that has constantly grown and which 
has made his cash register tinkle mer- 
rily with resultant profits. 

“T have always encouraged farmers to 
enter the poultry business,” said Mr. 
Delmarcelle. “In many instances I have 
spent much time helping them getting 
started in this line, have helped them 
purchase equipment and stock. I have 
also called on them regularly to inspect 
their flocks and discuss poultry raising 
problems with them. It is very interest- 
ing work helping your customers like 
this, and needless to say, I also got lots 
of orders for poultry feed while I was 
doing it.” 

Make Good Will Tour 

Mr. Delmarcelle says that when the 
factory feed salesman comes to call on 
him at regular periods they make trips 
together to visit 40 or 50 farmers who 
raise poultry. This trip is not primarily 
a selling as much as it is an inspection 
trip. Mr. Delmarcelle and the feed 
salesman are always fortified with 
plenty of new information about poultry 
raising and feeding and most farmers 
welcome them with open arms. They 
visit farmers, inspect their flocks, make 
suggestions here and there and often 
have a difficult time in getting away. 

“These good will trips have been a 
wonderful asset to me,” said Mr. Del- 
marcelle. “Time and again farmers have 
expressed their regret that we had to 
leave so soon. Many ask us to be sure 
to come to see them soon again. When 
you can get a farmer asking you to 
come to see him again, then you can 
be certain he will buy feed from you. 
I hardly ever fail to get an order for 
feed while on these trips, but I never 
try to high pressure a farmer. They 
usually give me an order before the 
salesman and I leave the farm. I like 
to do business in this way.” 

Mr. Delmarcelle hardly ever canvasses 
for he says few farmers like to be so- 
licited. But if you try to help them out 
in the things that they are doing, then 
you will get plenty of orders, he be- 
lieves. .The modern feed dealer is not 
only a seller; he must also be a friend 
and service man to the average farmer. 

Picks His Customers 

“T don’t always sell every strange 
farmer who comes to my place of busi- 
ness and who asks for poultry feed,” 
declared Mr. Delmarcelle. “First I ask 
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George Delmarcelle 


the man what kind of feed he has been 
using and what kind of results he has 
been getting. After I know that then 
I ask him whether he intends to con- 
tinue using my feed or whether he in- 
tends to just try it out for a month or 
so. If he says that he only intends to 
try a bag or so, then I tell him that 
he should continue using the feed which 
ne has been buying. 

“T explain to him that it is not good 
policy to change feeds in the middle of 
the season. It isn’t fair to his flocks 
and it isn’t fair to either brand of feed. 
The time to change feeds is at the be- 
ginning of the season, usually in the 
fall when farmers bring their chickens 
into the hen houses for fall and winter 
laying. Lots of farmers have curtailed 
the laying of their hens by experiment- 
ing with several kinds of feed during 
one. season.” 

If the farmer has the matter put up to 
him in this way he will appreciate it. 
He may not decide to buy feed from 
Mr. Delmarcelle immediately, but he 
can have no question as to his honesty 
and as to his interest in serving the 
farmer to the best of his ability. Treat- 
ing the customer right will mean much 
future business, said Mr. Deimarcelle. It 
more than offsets the temporary loss of 
a sale of a few sacks of poultry feed. 


Seeks Repeat Business 


“Poultry feed is a scientific product 
which should be fed right if the farmer 
is to get the desired results,” claims Mr. 
Delmarcelle. “And you can’t get the 
best results by mixing the rations too 
much and interfering with the proper 
nourishment of the chickens. I am in 
this poultry feed business to stay, and 
i am more interested in getting a cus- 
tomer’s regular business year in and 
year out rather than I am in selling him 
a couple of sacks of feed once or twice 
= then having him go somewhere 
else. 

“When a farmer wants to switch 
from some other feed to the brand I 
handle, there are certain instructions I 
give the man,” said Mr. Delmarcelle. 
“I tell him I am anxious that he get 
the full benefit of the change, therefore 
if he follows my recommendations the 
switch-over can be made without affect- 
ing the production of his flocks. These 
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recommendations are along the follow- 
ing line: 

The first batch of feed given to the 
flocks on the new basis should contain 
three-fourths of the former brand and 


one-fourth of the new brand. On the 
second day that ratio should be about 
50-50. On the third day the batch 
should include three-fourths of the new 
brand and one-fourth of the old. In 
this way the change-over can be made 
gradually and without temporarily af- 
fecting egg production and growth. 
Switches Feeds Gradually 

“No matter how good a feed may be, 
it is folly to say that you can change 
feeds completely without causing some 
sort of a hitch in your production sched- 
ule,” said Mr. Delmarcelle. ‘All feeds 
are different, and when a flock has been 
accustomed to eating one kind of feed, 
the new feed must be introduced grad- 


ually. If you do this you are rendering 
the farmer a service, and the greater 
quality of your feed will show itself so 
much quicker. While the average dealer 
is anxious to have a new customer try 
his brand of feed, if he is wise, he will 
insist that the change be made gradual- 
ly. By so doing he may often make a 
1egular customer out of the farmer 
rather than an occasional customer. 

“If a farmer decides to change feed 
and gives his flock this new brand ex- 
clusively, and if the flock begins to 
show an unfavorable reaction for a few 
days because of the sudden switch, the 
farmer will usually condemn the dealer 
who sold him the feed. 

Mr. Delmarcelle cooperates with 
farmers in the Green Bay territory to 
dispose of their products by encourag- 
ing people to eat more eggs. Farmers 
have lately began to canvass every home 


are 


Airplane View 


of the Cedar Rapids, Iowa, Mill 


It’s a real advantage to be 
a Quaker Dealer this year 


This year, of all years, it pays to 
must select his feeds carefully. 
management. 
sults— will bring repeat sales. 


be a Quaker Dealer. The feeder 


Feeding for profit requires careful 
Only good feeds—feeds that show worth-while re- 
And Quaker Feeds are good feeds. 


They offer highest production results at the very minimum of money 
spent. The Quaker line of live stock and poultry feeds will make many 
new friends this year — friends that will become regular, year-round 


users. 


us a card or letter. 
Quaker Selling Plan. 


Maybe The Quaker Oats Company can help you, in holding 
old customers and in finding new ones. 


Why not investigate? Write 


Just say that you want to find out about the 


THE QUAKER OATS COMPANY, CHICAGO, U.S.A. 


BUY QUAKER FEEDS 


IN STRIPED 
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in the Green Bay territory selling eggs 
for about 15 cents a dozen and increas- 
ing the per family consumption a great 
deal. The more eggs that are sold, the 
more money poultry farmers make and 
the more feed Mr. Delmarcelle sells, 
therefore he is only too glad to help 
the movement along. 

“Our firm averaged a greater profit 
in 1932 than in 1931,” declared Mr. Del- 
marcelle, “and we did this because we 
merchandised our feed in the right way 
and cooperated with farmers in raising 
and maintaining their flocks. I fully 
expect that our business will show a 
further increase in 1933 and we are 
working hard to bring this about. 

“Sixty per cent of our business is 
done on a cash basis. I was born and 
raised in the Green Bay territory, there- 
fore I know all the farmers and am 
able to judge whether or not they are 
good credit risks. Of the 40 per cent 
credit which I carry on my books more 
than 30 per cent is paid in one month 
and the other 10 per cent in 60 days. 
We take a small loss on credit business 
every year, but that is to be expected 
during these difficult times.” 


MICHIGAN 


Lynn S. Johnson, Plainwell, who has 
rebuilt his feed mill which was des- 
troyed by fire about a year ago, is in- 
stalling new machinery. 

Ellinbos Bros. have purchased the 
Wayland and Bradley plants formerly 
operated by the Henderson Milling Co. 
and are installing new equipment. 

Stephen A. Crane, Homer, manager 
of the Cortright Milling Co., died re- 
cently at the age of 73. 

Pittsford fiour mill, Pittsford, has re- 
modeled its plant and installed new 
equipment. 

C. P. Bacon, Three Rivers, has taken 
over the Howardsville mill and installed 
new equipment. 

Francis J. Byrne will open a new 
elevator at Cannonsburg in the near 
future. 

F. J. Smith, Pickford, announces that 
he will rebuild his mill which was des- 
troyed by fire last December. 

D. A. Zinn has been appointed man- 
ager of the Detroit branch of A. K. 
Zinn & Co., Battle Creek. 


ILLINOIS 


Harry J. Burkhart, operator of a feed 
mill at Coveli, was instantly killed when 
the truck which he was driving was 
struck by a train. : 

Mack Morey is erecting a new feed 
establishment at Orlong and will in- 
stall new machinery. 

I. Weir and H. Rotramel, West 
Frankfort, have leased a building at 
Robinson, Ill., which they are convert- 
ing into a feed store. 

S. G. McKinley & Son have taken 
over the Tilden elevator, Coulterville. 
Robert J. Graham will be in charge. 

Clark Bros. Feed Co., East St. Louis, 
is rapidly completing the construction 
of a new plant to replace the one which 
was destroyed by fire last January. 

Will Sentel has taken charge of the 
Kirksville elevator, Kirksville, which 
was formerly operated by Thoma and 
N. F. Keim. 

Clay City mill, Clay City, has been 
reopened under the management of Will 
Holman. 

Robinson Feed & Produce Co. has 
opened for business at Robinson. 


| 
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THE NEW FARM Having reopened the banks, returned good beer and 
RELIEF BILL made provision for unemployment relief with breath- 

taking speed, President Roosevelt now visits the sick 
bed of agriculture. He finds the patient suffering anaemia of the dollar and 
proposes to inject greater purchasing power into it by enactment of the emer- 
gency farm relief bill which has passed the house and was on the floor of the 
senate at the time THE FEED BAG went to press. 


Briefly, the bill calls for restoration of the buying power of the farm dollar 
from its present to the 1909-1914 price level. The differences between the 
present and the pre-war prices will be made up by a tax to be placed on the 
processors of corn, wheat, dairy products, meat, etc. Processors will be liable 
for this tax as soon as legislation is placed in effect, but the tax will not be im- 
posed on floor stocks in the hands of retailers which can be disposed of within 
30 days after that date. Taxes collected by the government will be re-distrib- 
uted among the producers of the farm products included in the bill. 


It is difficult to see how this measure can be any simpler to operate than 
the old agricultural marketing act whose disastrous effects are still ringing in 
the nation’s ears and which cost the government a cold half billion dollars. 
The new farm relief bill obviously calls for price fixing and the hope that a 
different plan will be substituted for the present measure before it is enacted 
into law is shared by many. 


The new farm relief bill gives the president and secretary of agriculture ae 
the powers of dictators. Under it, they may (1) fix and levy a tax; (2) distribute s 
tax revenue directly to individuals; (3) fix prices; (4) put people in or out of e 
business through the :icensing provisions; (5) close open markets; (6) influ- 
ence if not actually control food production through the leasing of acreage. 


While the need of immediate action is urgent, and while we have every 
confidence in the president and our new secretary of agriculture, Mr. Wallace, 
it is doubtful whether a problem so complex and involving so many angles as 
the present agricultural situation can be successfully handled by one*or two 
men on the spur of the moment. The producers have one problem, the marketers 
another, and the consumers a third. A plan which does not take all of these 
interests into consideration, interlocking them on sound economic principles is 
bound to run into difficulties. The blight of the agricultural marketing act 
bears out this contention. 


Agriculture does need relief and no one is more interested in a program 
of this nature than the feed industry. Dealers, millers, wholesalers and manu- 
facturers will be vitally affected by any action which the government may take. 


But before we proceed let us profit by past experiences. Let us avoid the 
disastrous pitfalls of our old agricultural marketing act whose “price pegging 
tactics’’ are all too familiar to everyone concerned to need repetition. Let us 
build quickly if necessary this time but soundly and along these lines give all 
the support we can to the present administration which we confidently believe 
is sincerely trying to help the farmer. 


EMIL J. BLACKY. 
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Federation Selects Buffalo 
For Summer Meeting 


as the meeting place for its sum- 

mer convention was_ recently 

made by the Eastern Federation 
of Feed Merchants. It has been five 
years since an annual meeting of the 
organization has been held at this point 
and there have been urgent requests 
from many members for a return en- 
gagement. 

Final decision as to the place and 
dates will be made in the near future. 
It is probable that June 28 and 29 will 
be the dates chosen. These will not 
conflict with milk check dates and will 


T she selection of Buffalo 


permit the members to reach home be- 
fore the first of the month. 

A gigantic program will be prepared 
that will keep the delegates busy and 
happy throughout the two-day conven- 
tion. It was the unanimous opinion of 
the directors who attended the recent 
special meeting in Syracuse that the 
members would like to return to Buffalo 
and have an opportunity to visit the 
mills and other places of special interest 
to the feed business. 

W. A. Stannard, secretary, announces 
that meetings will be held in all districts 
with the cooperation of the federation 


Vitality Feeds 


A Complete 
Line of 


FINEST QUALITY 


Made Right Priced Right .° 


If not sold in your town write for 
our agency proposition. 


BOARD OF TRADE BLDG. 
CHICAGO 
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board of governors before the summer 
convention in June. 

Plans will be made for an intensive 
membership drive during which an ef- 
fort will be made to enroll every active 
retail feed merchant as a member of 
the organization. The governors will 
also consider the proposed plans for 
the summer convention and each mem- 
ber of the board will be assigned to 
handle part of the program. 

Reports have already reached the of- 
ficers that some of the members are 
going to keep headed west after the 
convention to attend the World’s fair 
at Chicago. 


Pennsylvania Association 
To Meet June 14-16 


Members of the Pennsylvania Millers 
& Feed Dealers association meeting at 
Harrisburg, March 23, voted to hold 
their annual convention at the Hotel 
Brunswick, Lancaster, June 14, 15 and 
16. 


W. K. Harlacker, was elected secre- 
tary of the organization to succeed 
George A. Stuart. Mr. Harlacker was 
also named chairman of the transporta- 
tion committee to replace H. J. Horan 
who remains on the committee, how- 
ever, with J. A. Trinley and Robert C. 
Miner. 


Opposition to the provisions of the 
farm relief bill now before the United 
States senate which would create arti- 
ficial price advances in farm prices was 
registered at the Harrisburg meeting. 
Leasing of farm acreage, also a pro- 
vision of the bill, was approved. 


A resolution condemning subsidiza- 
tion of trucking and waterway transpor- 
tation with tax money was approved 
and read and copies were ordered sent 
to all Pennsylvania congressmen and 
senators as well as interested legislative 
committees. 


Ohio Secretary Injured 
In Auto’ Accident 


W. W. Cummings, Columbus, secre- 
tary of the Ohio Grain, Mill & Feed 
Dealers association, was recently re- 
leased from a hospital where he under- 
went treatment for injuries sustained in 
a recent automobile accident. 


He is now busily engaged in making 
arrangements for the association’s 54th 
annual convention which will be held at 
Dayton, Ohio, June 6 and 7. 

Mr. Cummings extends a cordial invi- 
tation to all dealers in Ohio as well as 
those of neighboring states to attend 
and promises that the program this year 
will surpass all others in quality and 
quantity. 


WATERBURY FEED store, Water- 
bury, Conn., has opened for business 
with Oscar F. Kruse as manager. 


PAUL RADCLIFFE, Adamsville, 
Ohio, has completed the construction of 
an addition to his plant for housing 
his feed grinding machinery. 


AL J. HUESEMAN and Joseph I, 
Huber, Hamilton, Ohio, recently an- 
nounced the opening of their new estab- 
lishment to be known as Al-Joe feed 
and seed store. 


‘ 


Central Association to Convene 
At Milwaukee, June 5 and 6 


Plans Series of Eight District Meetings 


HE Central Retail Feed associa- 

I tion will hold its eighth annual 

convention at the Schroeder ho- 

tel, Milwaukee, Monday and 

Tuesday, June 5 and 6, the executive 

committee of the organization decided 
at a recent meeting. 


Realizing the importance of business 
management under present conditions, 
the program committee will concentrate 
its efforts upon obtaining speakers well 
qualified in handling this subject and 
developing discussions which will enable 
dealers to exchange 


ideas of practical 
value. 

Power costs, 
trucking competi- + 
tion, a thorough © 


explanation @ 
of President Roose- 
velt’s agricultural 
relief program, col- 
lections and the 
rights of a creditor 
in bankruptcy pro- 
ceedings are several of the topics al- 
ready scheduled for the convention. 


Open Forum on Ideas 


The afternoon of the first day of the 
annual meeting will be devoted to an 
open forum during which dealers will be 
asked to contribute at least one idea 
which has helped them to improve their 
business. Every person in attendance 
will be privileged to present a problem 
and obtain suggestions from his fellow 
feed men upon the best methods of solv- 
ing it. The program committee prom- 
ises that the open forum alone will be 
worth the time and effort of coming to 
the convention. 


Entertainment will be provided at the 
opening of each session during the two- 
day meeting. This plan was tried last 
year and met with unanimous approval. 

The annual banquet will be held on 
the first evening of the convention. 
There will be no speaker. An abun- 
dance of entertainment is to be fur- 
nished and music for dancing will be 
provided. 

Many of the dealers are planning to 
continue onward from Milwaukee to 
Chicago to attend the World’s fair after 
the convention. The good beer which 
has made Milwaukee famous will also 
be in abundance throughout the city and 
and is expected to be one of the at- 
tractions. 

Plan Series of Meetings 

A series of eight district meetings 
will be held throughout Wisconsin 
under the auspices of the Central Re- 
tail Feed association preceding the con- 
vention. Four of the gatherings are to 
be held in the northern part of the state 
and four in the southern portion. The 
meeting places are to be selected at 
points which can conveniently 
reached by the greatest majority of deal- 
ers in each territory. 

One of the chief purposes of the 
meetings will be to acquaint feed men 
with the various types of diseases which 


James H. Vint 


are making alarming inroads into the 
poultry raising industry of the state and 
causing losses to both farmer and 
dealer. 

An expert on this subject who will tell 
those in attendance at the meetings how 
to detect prevalent diseases and explain 
methods of cure and eradication will be 
present to speak at each cf the gather- 
ings. The Central Retail Feed assogia- 
tion feels that there is an urgent need 
for an education campaign of this na- 
ture. 


See Need for Service 


Dealers who are able to detect disease 
and suggest the proper remedies will 
gain the confidence of their customers 
and perform a much needed service, the 
organization believes. In many cases 
feeds are blamed for the death of chicks 
and low egg production when a disease 
unknown to the farmer is responsible, 
the association further points out. 

James H. Vint, Farmers Cooperative 
Elevator Co., Union Grove, Wis., presi- 
dent of the Central Retail Feed associa- 
tion, will direct the four meetings to 
be held in the southern portion of the 
state, while J. E. Davis, Northern Sup- 
ply Co. Retail Stores, Inc. Amery, 
Wis., vice president, will have charge of 
the gatherings in the northern section. 

Mr. Vint, Mr. Davis, and David K. 
Steenbergh, secretary of the association, 
will announce plans for the annual con- 
vention and will speak briefly on the 
activities of the organizations at the 
meetings. 

Every dealer who attends his local 


gathering will be privileged to bring 
two or three of his best customers with 
him to hear the talk on poultry diseases. 
This plan, the association believes, will 
enable the feed men to obtain the good 
will of their prize poultry feeders who 
in many cases can be relied upon to 
spread the information to their neigh- 
bor farmers. 

Notices of the time and place of each 
meeting will be mailed to dealers 
throughout the various territories from 
the offices of the Central Retail Feed 
association. Return postal cards will ac- 
company each mailing piece and those 
who plan to attend are requested to fill 
cut the cards and return them to the 
association office so that adequate ac- 
commodations can be arranged at the 
various meeting places. 

Message From President 

“We want every dealer to take ad- 
vantage of the valuable information on 
poultry diseases which will be distrib- 
uted at these meetings,” said Mr. Vint. 
“It is our belief that the alarming losses 
resulting from poultry epidemics, both 
to the farmers and the feed industry, 
can be reduced by a knowledge of the 
symptoms of the various diseases and 
methods of preventing them. The Cen- 
tral Retail Feed association is bringing 
this information to your door with a 
sincere desire to be of service to you, 
and in Milwaukee on June 5 and 6 we 
will have a program that will embody 
many other pertinent subjects that you 
cannot afford to miss. Plan now to at- 
tend your district meeting and the big 
convention at Milwaukee.” 


Deéalersin Milwaukee Area 
Planning to Organize 


the surrounding territory met at 

the Underwood hotel, Wauwa- 

tosa, Wis., Thursday evening, 
March 30, to discuss trade problems and 
the forming of a local association. 

The group will meet again at the 
home of Roland Reinders, Reinders 
Bros., Elm Grove, Wis., Monday even- 
ing, April 10. Officers will then be 
elected and details of an organization 
will be completed. The return of beer 
will be celebrated and a luncheon is to 
be served, the committee in charge an- 
nounces. 

One of the subjects of discussion at 
the Wauwatosa gathering was. the 
handling of brewer’s wet and dried 
grains which is expected to become a 
factor in the feed trade with the brew- 
eries again in full operation. Obtaining 
of a fair differential in price which 
would protect the dealer against the 
farmer who hauled his feed direct from 
the plants, was one of the movements 
recommended. The subject will be dis- 
cussed further at the Elm Grove meet- 
ing. 

Trucking competition, 


Fe: dealers of Milwaukee and 


power rates 
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and problems in the retailing of coal 
were talked over in round table fashion. 
The group expressed itself in favor of 
cooperating closely with the Central 
Retail Feed association on local as well 
as state wide problems. 


Hold Three Meetings 


A series of three meetings was held 
by the Retail Feed Dealers Association 
of Janesville and Vicinity during the 
past month. The group met at the Bur- 
lington hotel, Burlington, March 10; the 
Wisconsin house, Jefferson, March 16, 
and the Myers hotel, Janesville, March 

Power rates, direct selling by truck- 
ers, millers and jobbers; portable mill 
competition; railroad tariffs and unfair 
trade practices were among the topics 
discussed. 


H. L. PERRIGO, president of the 
Victor Flour mills, Pittsford, N. Y., 
vice president of the New York State 
Flour Millers association, is now head 
of the organization. He replaces Wil- 
liam V. Hamilton, William Hamilton & 
Sons, Inc., who died recently. 
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Carefully Sifted for Feed Dealer Consumption 


CORNHAY WEAKLY NEWS 


Nubs Geezum, local tailor, has written 
for a couple of bolts of cloth, Grunt 
Barker, the local town heavyweight, 
having ordered a new suit for Easter. 

Judd Perkins is feeling frisky these 
days, he having convinced his wife that 


route back to his home yesterday even- 
ing, the kids having persuaded him to 
try the school slide after they stuck a 
nail in it. 

Slug Brandy who recently returned 
from the state prison after serving a 
five year stretch, reports that there isn’t 


any progress down there, since they 
e 5 a O- still break all of their rocks by hand. 
clamation applied to her cider down in 


the cellar. YOU SAID IT 
Constable Bunks took a roundabout Goofus: “How do you explain that 


170 
the Weight of 
These Chicks! 


President Roosevelt's anti-hoarding pro- 


PR 


Given away 


Guessing Contest gave 
Wayne Dealer a live list 
of poultry feed prospects 


I HE John T. Darrison Company of Lockport, N. Y., wanted to 
build up a prospect list for Wayne poultry feeds. They put 50 
chicks in a brooder in their store window and announced a guess- 
ing contest extending over a period of eight weeks. 170 poultry- 
men registered their names and guesses. ‘‘The contest was a 
revelation,’”’ said Mr. Sillesky, the proprietor. They had not 
realized there were so many poultry raisers in the vicinity. The 
ow ae them into the store and gave them a live pros- 
pect list. 


The new Allied Mills book, ‘Feed Merchandising” is packed full 
of tried and proved ideas—the best merchandising ideas collected 
from 5,000 Wayne dealers in 23 states. Every Wayne dealer gets 


a copy of ‘‘Feed Merchandising”’ free—and it is for Wayne deal- 
ers only. 


128 Pages of Proved Sales 
Ideas for WAYNE 


Ask the Wayne salesman to show you this 
Dealers 


remarkable book and tell you more about 
Allied Mills service — the most complete 
merchandising service offered to feed 
dealers. 


ALLIED MILLS, INC. 


Executive Offices 


CHICAGO 
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lightning never strikes twice in the 
same place?” 

Rufus: “That’s easy. After it strikes 
once the same place isn’t there any 
more.” 

* * * 


THE WHOLE STORY 


Lawyer: “What did you say when 
you saw the automobile approach the 
railroad track?” 

Watchman: “That’s a fine car, wasn’t 
at?” 

* 


GENEROUS 

First Hunter: “I just met a great big 
bear in the woods.” 

Second Hunter: “Did you give him 
both barrels?” 

First Hunter: “Both barrels! I gave 
him the whole gun.” 

* * * 


PRETTY COLD 

Explorer: “On our expedition to the 
north pole it was so cold that we didn't 
dare to speak to the dog.” 

Interviewer: “Why not?” 

Explorer: “His tail was frozen so stiff 
that if we had spoken to him he would 
have wagged it and broken it off.” 

* * * 


PLAYING SAFE 

Worried Husband: “Officer, you'd 
better lock me up. I just hit my wife 
over the head with a club.” 

Officer: “Did you kill her?” 

Husband. “I don’t know. That’s why 
I want to be locked up.” 

x 


TOO COLD 

Stranded Motorist: “Have you got a 
monkey wrench?” 

Swedish Farmer: “Naw. My brother 
bane got a cattle rench over there; my 
cousin got a sheep rench over yonder. 
but too cold here for monkey rench.” 

* * * 


IT ALL DEPENDS 


Willie: “Paw, does bigamy mean that 
a man has one wife too many?” 

Paw: “Not necessarily, my son. A 
man can have one wife too many and 
still not be a bigamist.” 


DECIDED TO LIQUIDATE 

A deputy sheriff was sent to take an 
inventory of the property in a house. 
When he did not.return for three hours, 
the sheriff went after him and found 
him asleep on a lounge. Lying beside 
him was a note with the words, “living 
room, one table, one sideboard, one full 
bottle of whiskey.” Then the word “full” 
had been crossed out and “half” substi- 
tuted. At the bottom of the page in 
wobbly words was written, “one revolv- 
ing rug.” 

* * 
PRETTY DULL 

Carpenter: “Well, John, have you 
sharpened all my tools?” 

Helper: “Yes, all but the saw. I 
haven’t quite got all of the notches 
out of it.” 

x ok 
WORTH TRYING 

Husband: “This liniment makes my 
arm smart.” 

Wife: “Why not try some on your 
head?” 

HOW THEY FELT 

Jones: “Did they show any feeling 
when you sang?” 

Brown: “Yes, they began feeling for 
their hats.” 
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his Month In Your Feed Store 


e Live Tips To Help You Get More Business 


Cash Paid for Ideas 


You must have some idea which you 
used with success to boost your busi- 
ness. Tell us about it in a brief letter. 
If we _——_- your idea on this page 
we will send you a check for $3.00. io 
fancy writing required. 


Card Index 


We use a card index system in our 
business which has helped us greatly in 
keeping a record of our customers 
and enabling us to get in touch 
with them at the proper time for new 
business. We know that when a cus- 
tomer buys chick starter he will later 
be in the market for growing and lay- 
ing mash. A sales ticket is made out 
with each purchase and a duplicate copy 
is filed with a card. On the rear of the 
card are printed various items including 
poultry feed, dairy feed, other feed, farm 
seeds, fertilizer, etc. The item pur- 
chased is checked on the card from the 
duplicate purchase slip. We watch these 
records carefully and if the customer 
does not come back within a reason- 
able length of time we get in touch with 
him and a sale usually results. We 
also use this card index file for a special 
mailing list—Cornelius Bus, South 
Haven Fruit Exchange, Inc., South 
Haven, Mich. 


Royal Flush 


A feed dealer in the Middle West who 
likes to indulge in a game of poker 
occasionally turned his hobby into a 
business builder. With every purchase 
of $1.00 or over from his store he per- 
mitted his customers to draw a playing 
card from a deck which was spread face 
down in a basket. The patron who 
completed a winning combination, in- 
cluding anything from a straight to a 
royal flush received 100 pounds of poul- 
try feed free by presenting the winning 
hand at the store. The stunt created 
much interest and brought people back 
to the store on frequent occasions for 
more cards. The dealer’s name was 
stamped on the front of each card, there- 
by making it serve as an advertisement 
as well as a safeguard against substitu- 
tion of cards not obtained from him. 


Easter Display 


Easter lends itself to opportunities for 
a display window which the feed dealer 
should not overlook as an advertising 
stunt. Some feed stores make a prac- 
tice of keeping a brood of baby chicks 
in the window, with the name of their 
feeds spelled out in the background in 
an array of gayly colored eggs. Farm 
children as well as grown-ups are at- 
tracted to such a display and when 
feeds are tied up with it an impression 
that will often resuit in sales is left with 
the observer. 


Record Books 


Feed dealers in many sections of the 
country obtain a valuable amount of 
good will by distributing poultry record 
books among their customers and pros- 
pects. The books may be obtained at 
little or no cost from feed manufactur- 
ers or agricultural experiment stations. 
Many of the dealers have their names 


printed on the cover or use a rubber 
stamp to make the impression. In us- 
ing the book the poultry raiser is con- 
stantly reminded of the feed man who 
furnished him with it. Records may be 
copied by the dealer and used as local 
evidence in convincing other farmers of 
the results obtained by customers who 
use his feed. A similar idea can be 
used profitably among dairymen. 


Weight Guessing 


A New York state feed dealer re- 
cently placed 50 baby chicks in a brood- 
er in his display window and offered a 
cash prize of $10.00 to anyone who 
could guess nearest to the amount the 
flock would weigh at the end of eight 
weeks. Special ietters were sent to 
the store’s mailing list and two large 
display ads were published in the local 


paper announcing the contest. Entries 
were limited to one guess to a family 
and only actual pouitry raisers were al- 
lowed to participate. The dealer re- 
quired those guessing to fill out a card 
with their name and address and an 
answer to the question, “are you rais- 
ing baby chicks this season?” After 
the contest these cards furnished a 
splendid live prospect list which yield- 
ed much additional business. More than 
170 persons entered the contest and the 
winner’s estimate was 4 ounces short 
of the exact amount that the 50 chicks 
weighed. The dealer’s brand of feed 
was conspicuously displayed in the 
window with the chicks. 


MARITIME MILLING CO. has dis- 
continued its retail grain and feed store 
at Shelburne, Vt. 


JIM BROWN, PROPRIETOR 


Dear Friend: 


Rain or shine, six days a 


Last year we paid $____ 
community. We always stand 


instead of patronizing someone 
mill attached who pays little or 
and gone tomorrow. 


here we need your patronage. 


there will be no hard feelings. 


Brown’s Feed Store 
Chickenville, Ohio 


at the same old stand ready to serve you. 


and physically, any worthy cause for the betterment of the com- 
munity. All we ask in return is that you give us your business 


We do not aim to be unreasonable but we do feel that a feed 
store and a mill are necessities in a community and to keep them 


table and if you cannot see our appeal to you in the same light, 


All we ask is a fair deal as fellow 
citizens and taxpayers of our community. 


To those who have patronized us year in and year out we 
take this opportunity of expressing our appreciation and to as- 
sure you that we need each other as we never did before. 


Drive in with the next load of grist, folks, and let us show 
you what real service and quality work means. 


Sincerely yours, 


TELEPHONE 


week our grinding department is 


in taxes for the support of the 
ready to help, both financially 


with a remodeled car and a bur 
no taxes and may be here today 


We have put our cards on the 


BROWN’S FEED STORE 


Several readers of The Feed Bag have requested us to publish one sales letter each 
month in this department on various phases of the feed business which they could copy 


verbatim or adapt to their own particular needs. 


In response to this request we herewith 


resent the second of a series of these letters which is devoted to boosting grinding trade. 
ae dealer should have a good sales letter on dairy feeds, hog rations, grinding and 


mixing service, etc., in his files which he has used with success to increase business. 


Send 


it to us along with a brief mention of the number of copies mailed to customers ana tne 
results Obtained. For every letter which is published on this page we will pay $3.00. If 


ou have a series of letters send the entire lot. 


3.00 each. 
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One of them may bring you a check of 
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Federation Enlists Campbell 


To Aid in 


HE Eastern Federation of Feed 

Merchants has taken another 

step in its program of progress 

by the appointment of Charles 
D. Campbell as executive secretary. The 
enlarged scope of activities undertaken 
during recent months made it impos- 
sible for the present officers to handle 
the work. 

Mr. Campbell has served as legal ad- 
visor to Fred M. McIntyre, president, 
for three years and is thoroughly fa- 
miliar with the executive details of the 
organization. He will conduct all in- 
vestigations, keep in touch with pend- 
ing legislation and represent the federa- 
tion at hearings. W. A. Stannard will 
continue in charge of membership ac- 


Activities 


tivities, district organizations and con- 
ventions. 

This distribution of work will permit 
the federation to continue its present 
program and to enlarge it as the needs 
of trade require. Mr. Campbell has 
aiready outlined an ambitious and in- 
teresting program which will include 
frequent bulletins to the members and 
reports on confidential matters. 

The new executive secretary was born 
in Alexandria Bay, N. Y., on March 1, 
1903. Following his graduation from 
the local high school he attended Syra- 
cuse university and graduated from the 
Albany Law school in 1928. The same 
year he was admitted to the bar. On 
May 12, 1930 he appeared before the 


You know him...the grasshopper! He’s’ 
been in the summer feeding business for years. 
But this year he'll find the going mighty tough. 


THE NEW PurRINA 
‘a CASH INCOME PLAN 


for poultry raisers with growing chicks is going to 
make Purina Chick Growena the summer’s best seller 
for feed merchants. It’s a big merchandising plan that 
gives you an opportunity to make a real profit and to 
put poultrymen on a money-making basis in your 
community. You can’t afford to be without it. Get 
your letter off to Purina headquarters today. Arrange- 
ments will be made to get this new merchandising 
plan for summer business before you. 


PURINA MILLS 


923 Checkerboard Square 


St. Louis, Mo. 
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federal farm board and submitted a 
brief on behalf of the federation in pro- 
test to loans to certain cooperative or- 
ganizations in the East. He also rep- 
resented the federation at the senate 
hearing in New York state on the 
Smith-Kirkland cooperative credit bills. 

Mr. Campbell maintains a law prac- 
tice in Potsdam, N. Y., and will be in 
constant touch with President McIntyre. 
The entire eastern trade joins in wel- 
coming the new executive secretary and 
assuring him of their compiete support. 


IOWA 

V. E. Davis, Kalona, has taken over 
a half interest in the J. F. O’Loughlin 
produce and feed store. 

Carroll Roller Mills, Carroll, was re- 
cently destroyed by fire with a loss esti- 
mated at $70,000. The property was 
owned by Lambert Baumhover. 

H. R. Rieke has been elected presi- 
dent of the Blairstown Grain Co., 
Blairstown, to succeed Henry Siek, Jr. 

Jesse G. Wray, proprietor, North 
Liberty Elevator Co., North Liberty, 
died recently at a hospital following a 
lingering illness. 

Walter Musker, corn buyer for Pen- 
ick & Ford, Cedar Rapids, is the proud 
father of a baby boy, born March 11. 

W. Lioyd Bruce, Greene, has taken 
over the feed mill at Potsville, formerly 
operated by G. L. Peterson. 

Farmers Elevator Co., Brandon, suf- 
fered a loss of $2,000 when fire des- 
troyed its elevator. 

Anderson & Barrier have purchased 
the G. M. Garst feed store, Indianola. 

Farmers Elevator Co., Fort Dodge, is 
erecting a new frame warehouse for 
feeds and seeds. 


WISCONSIN 

J. L. Davis, John L. Davis & Sons, 
Waukesha, has purchased the business 
and plant of the Waukesha Grain & 
Produce Co., Waukesha, and will con- 
tinue to operate it in addition to his 
present establishment. 

Dave Rosenheimer, L. Rosenheimer & 
Co., Kewaskum, reports that he is en- 
joying a brisk trade in maple syrup 
which he is handling as a side line. 

Albert Zutter, formerly with the 
Crane Elevator Co., has taken over the 
Spoor mill, Chippewa Falls, and will 
deal in feed, grain, flour and poultry 
and operate a grinding department. 

Northern Milling Co., Wausau, has 
sold its feed business at West Salem 
to A. Gram & Sons, LaCrosse. 

David Westerbeke, Oostburg, mana- 
ger of the Pantzer Lumber & Grain 
Co., died recently following an opera- 
tion. 

Howard M. Cronk, City Flour & 
Feed Co., Onalaska, died recently fol- 
lowing a heart attack. 

Rosplock Bros., Arpin, have opened 
a feed store and hatchery. 

Ernest Klug has leased the Hetzel 
mill, Delavan, for three years and will 
continue to operate the flour and feed 
business. Jacob Hetzel has taken the 
agency for Blatz products under the 
name of the Hetzel Beverage Co. 

Lindeman & Menick, implement deal- 
ers at Waterford, have installed a feed 
mill. 

Sophus Nielsen has been appointed 
manager for the E. J. Crane & Sons’ 
elevator, Chippewa Falls. 


Business/Gk HR 
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Indiana Feed Firm Is 70 Years Old 
Confident of Future Progress 


Sales Were Three Quarter Million in 1931 


N air of tradition mingled with 
the bustle of modern times hov- 
ers about the Edward F. Goeke 
Sons feed establishment, Evans- 

ville, Ind., which recently celebrated its 
70th anniversary. 

It is a far cry from a corner grocery 
store to an elaborate plant which in 
1931 did a combined wholesale and re- 
tail business of three-quarters of a mil- 
lion dollars, but that is the record of 
this pioneer firm which has _ survived 
three or four wars and as many depres- 
sions. 

The historical account of the company 
depicts a steady march of progress and 
a readiness to adapt facilities to meet 
the changing needs of farm and urban 
communities. Seventy-five years ago in 
the thriving town of Evansville there 
existed a virtual monopoly in the live- 
stock feed business. There was only one 
feed barn in town and even the most 
forward looking citizens failed to see 
any chance to “cut in” on this enter- 
prise. One young man fresh from Ger- 
many, however, did not believe in mo- 
nopolies. His name was Adolph Goeke. 


Started As Grocer 


In 1862, 71 years ago, he found a 
partner and went into the grocery busi- 
ness which became known as the Goeke, 
Uffenkamp Grocery Co. Feed was 
handled as a sideline and this became 
Mr. Goeke’s pet department. 

In 1864 he dissolved partnership and 
went into the feed business for himself 
in a location just across from the 
present plant. 

Later he was joined by his sons, 
Adolph, Jr. and Edward, and the firm 
took on the name of A. Goeke & Sons. 
Adolph passed away in 1899 and Ed- 
ward became his father’s sole partner. 
When he took over the business some 
years later following his father’s death 
the firm name was changed to the Ed- 
ward F. Goeke Co. 


Big Horse Feed Trade 


The bulk of the business in those 
early years was among horse owners. 
Hay, corn, oats and salt were the only 
items the firm carried. Competition 
from nearby towns and _ neighboring 
states restricted activities largely to 
Evansville and the immediate vicinity. 

But in step with changing conditions 
the Goekes began jobbing dairy, poultry 
and horse feeds in connection with 
their retail trade. Its new retail de- 
partment sprouted like a mushroom. 
Contracts were obtained to furnish feed 
to Evansville’s horse-drawn street rail- 
ways. New accounts from adjoinin 
states were secured. Arab horse feed, 
reputedly the first sweet horse feed in 
the country, made in Omaha, Neb., be- 
came a big seller. Goeke’s disposed of 
a carload of 400 bags every two days. 

By 1920, Edward Goeke’s sons, Ed- 
win and Emil, entered the family busi- 
ness as salesmen. Feed manufacturers 
were starting up in Indiana, Illinois and 
Kentucky and competition became more 
intense every day. Edwin, the secretary 


and manager of the present company, 
soon realized that his firm must manu- 
facture its own line of feeds in order 
to keep its share of the business. At 
first his father wouldn’t hear of it. He 
vowed that such new fangled tactics 
would put the store on the rocks and 
swore that there would be no _ local 
mixing of feeds while he was alive. 


| EDWARD 


Seventy years 
brought about many changes in the feed 
industry mark the growth of Edward F. 


of history which have 


Goeke Sons establishment. Here is the 
firm’s plant shown in the¥days when horses 
were in vogue. 


Edwin finally got permission to ex- 
periment in a small dark room in the 
rear of the building. With two negroes 
handling the shovels he mixed his first 
mash. 

Mixed Feed Trade Booms 

That small beginning grew by leaps 
and bounds. In 1924 Edwin was made 
secretary of the firm. In 1926 the father 
died and Emil became president with 
Edwin serving as active manager and 


INDIANA 

Clayton feed store, Plainfield, has 
added a basement and a new power 
plant. 

Kendallville farm hatchery and feed 
mill, Kendallville, recently held a grand 
opening for its customers to mark the 
opening of its new _ establishment. 
George Steckley is the owner. 

W. G. Coyner, Avery Elevator Co., 
Avery, a member of the Indiana Grain 
Dealers association, died recently at his 
home following a heart attack. 

Geneva Milling & Grain Co., Geneva, 
has added a hatchery to its establish- 
ment at Bryant and will sell baby chicks 
in connection with feeds. 

Fay Longstreth, Bunker Hill, has 
purchased the elevator at Miami and 
will continue to operate it. 

R. C. Bennett, Moores Hill, has pur- 
chased the A. L. Transier feed mill. 


BIG DIAMOND flour mill, Morris- 
town, Minn., was recently destroyed by 
fire with loss estimated at $100,000. The 
mill was owned by the Commander- 
Larabee Corp., Minneapolis. 


L. B. CUMMINGS, Evansville, Ind., 
has sold his interest in the Bewick-Cum- 
mings feed mill to his partner, William 
Bewick. 
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the firm adopted its present name—Ed- 
ward F. Goeke Sons. 

Today, the company which once 
flourished on the horse feed market, 
does not even handle a bale of hay. 
Complete rations for all types of live- 
stock and poultry have displaced the old 
volume in much greater magnitude. Two 
plants with a capacity of 1,200 bags 
each per day are in operation. The 
mills are equipped with attrition grind- 
ers, corn crackers and batch mixers 
manufactured by Sprout, Waldron & 
Co., Muncy, Pa., and hammer mills and 
cold process molasses mixers made by 
the Anglo-American Mill Co., Owens- 
boro, Ky. 


Banner Year in 1931 


“Comparatively speaking,” said Edwin 
Goeke, ‘“‘we haven’t suffered because of 
the depression. In 1931, one of the so- 
called depression years, we did the big- 
gest volume of business in our history. 
Our total sales amounted to three-quar- 
ters of a million dollars. The drouth 
conditions in our territory and our con- 
sistent policy of advertising are chiefly 
responsible for this record. 

“We were formerly liberal in extend- 
ing credit, but the steadily declining 
prices of farm products has compelled 
us to operate mostly on a cash basis 
during the past two years. Until we 
restore the prosperity of the farmer the 
nation as a whole will not get back to 
a sound financial basis. Taxes should 
be adjusted in line with present farm 
prices. A farmer can’t buy feeds if all 
his surplus goes for taxes. He is satis- 
fied if he has two or three hundred 
dollars clear at the end of the year. He 
hasn’t been able to realize this profit 
in the past seven years.” 


Puts Coupons in Bags 


Mr. Goeke believes firmly in adver- 
tising. He also maintains that the de- 
pression calls for more advertising and, 
in accordance with this idea, has dec- 
lined to cut the budget set aside for this 
purpose. 

One of the advertising stunts em- 
ployed by him has brought excellent 
results. A coupon is inserted in each 
bag of feed. Five of these may be ex- 
changed for a toy airplane and 10 of 
them are redeemed for a housewife’s 
apron. 

The airplanes cost 10 cents each and 
the aprons 11 cents making the expense 
of this plan approximately 20 cents per 
ton of feed. Children will often induce 
their parents to purchase the firm’s feed 
so that they can obtain an airplane and 
the housewives will do likewise to ac- 
quire aprons. 

“Seventy years is a long time for a 
firm to engage in the feed business, but 
we have weathered the storms of the 
past and are confident that we as well 
as the entire industry will emerge from 
the present chaos better equipped to 
succeed than ever,’ Mr. Goeke predict- 
ed. “We are anxiously looking forward 
to the celebration of our 100th anniver- 
sary.” 
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ROSENBAUM BROTHERS, Chicago, Ill rain 
FAIRMONT CREAMERY Co., Oma 

JOHN F. CRAI OM 
MUTUAL RENDERING COMP 
OYSTER SHELL PRODUCTS CO., Philadelphia, i 
THREE MINUTE CEREALS CO., Cedar Rapids, I 
FERNANDO VALLEY MLG. & SUPPLY Co., Los aly Cal. 


your needs in grain and feeds’’ fe 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 
HUBINGER BROS. CO., Keokuk, Feed 


Dried Buttermilk 
PANY. Philadelphia, SSS Blackstrap Molasses 
Ae, Pa. Meat Scrap 


Oat 
. Alfalfa Leaf Meal 


All poultry rations should include liberal quantities of 
DAIRYLEA DRIED SKIM MILK. Also good in all rations 


for calves, poultry and swine. Carried by principal 
feed merchants throughout eastern territory. 


Manufactured and Distributed By 


Dairymen’'s League Co-Operative Association, Inc. 
11 West 42nd Street - New York, N. Y. 


Queen Wheat Feed 
Cherokee Middlings 
Mid-Dog Middlings 


ee Your trade will appreciate 
these quality feeds, and in- 
crease your volume of busi- 
ness which means increased 
number of customers and 
larger profits .. These quality 
feeds are manufactured in our 
own mills. 


CAPITAL FLOUR MILLS, 


MINNEAPOLIS, MINN. 


— WHEAT 
MIXED FEED 


Wheat Low Grade Flour, Red Dog. 4 
Middlings, Bran, Screenings 
not exceeding mill run o 


ST. PAUL, MINN. ——— 


Office 316 Corn Exchange x 
MINNEAPOLIS, MINN. 


Inc. 
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Nopco Will Construct 
Plant Addition 


National Oil Products Co., Harrison, 
N. J., is planning the erection of a four- 
story building which wiil add 50,000 
square feet of floor space to the present 
plant. 

This expansion, according to C. P. 
Gulick, president, has been made neces- 
sary by the numerous new products re- 
cently developed and successfully mar- 
keted by the firm. The company, orig- 
inally making sulphonated oils for the 
textile and leather trade, has expanded 
its activities to include products for 
foods, cosmetics, paper and _ various 
other fields. 

A soapless shampoo was recently in- 
troduced on the market and the wide- 
spread popularity which it enjoyed is 
one of the factors responsible for the 
need of new space and equipment at 
the plant. 


LABUDDE REELECTED 

Edward LaBudde, LaBudde Feed & 
Grain Co., was reelected president of 
the Milwaukee Grain & Stock exchange 
at a meeting held April 3. Other officers 
chosen to serve for another year are 
Otto R. Sickert, Deutsch & Sickert Co., 
first vice president; John V. Lauer, J. 
V. Lauer & Co., second vice president. 
and H. A. Plumb, secretary and treas- 
urer. 


CARL SIMS, Sims Milling Co., 
Frankfort, Ind., has returned to his 
office much improved in health after 
undergoing treatment at the Mayo hos- 
pital, Rochester, Minn. 


| HOME OF WCCO STUDIOS 


NICOLLET 
“MOTEL: 


the Gateway 
MINNE APOLIW 


When in. MINNEAPOLIS 
why not gratify that long felt 
want of an atmosphere of 
friendliness, cornfort and re- 
_laxation by staying at the 
NEW NICOLLET. 


Six hundred rooms complete 
in every detail at exception- 
ally reasonable — Rest- 
ful beds. 


Moderately priced 
rant and Coffee Shop. 

Three blo 

depots. 


Tourist Bureau 
posite. 


W. .B. CLARK... 


| 
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W. R. Conklin, 70 Years Young, 


Still Active 


VER 70 years young, 32 years 

in the feed business and still en- 

thusiastic about it is the record 

of W. R. Conklin, Chester, N. 
Y. For more than a quarter of a cen- 
tury he served as manager of the Ches- 
ter Grange Co., but in February he 
bought out the other stockholders and 
with the help of his son, W. R. Conk- 
lin, Jr. will continue the business. 

The Chester Grange Co., was orig- 
inally confined to members of the local 
grange who were stockholders. In re- 
cent years it was found that taxes and 
other costs required of corporations 
made it impossible to operate profitably 
and Mr. Conklin offered to buy all of 
the outstanding stock at par and to 
assume its liabilities and assets. 

The new partnership will continue to 
serve its old patrons and William Conk- 
lin, Jr., recently attended the federation 
convention to secure new ideas with 
which to improve the service. The 
building which they own includes a 
large hall which is furnished without 
cost to the Grange and other local or- 
ganizations for meetings. 

The name selected by the new firm 
is the Chester Grange store, this be- 
ing the last feed organization in the 
state to use the word “Grange” in its 
title, according to a recent announce- 
ment in the local newspapers. 

Mr. Conklin, Sr., has spent most of 
his life in the feed and kindred business. 
He is just as active today as when he 
started. His associates admit that they 
find it difficult to keep pace with him. 
He attends the local trade meetings 
and his advice is sought in all matters 
pertaining to the trade in that district. 

When he was asked for the reasons 
for his success and for the good will 
of his trade he replied, “Honest deal- 
ings, honest merchandise and real desire 
to be of service. I believe in making 


i Business 


the personal acquaintance of every cus- 
tomer and take a genuine interest in 
his welfare.” 


His recipe must have worked because 
all the patrons seek him out as soon 
as they come to the store and the day’s 
events seem more like a friendly gath- 
ering of neighbors than a series of busi- 
ness transactions. 


Darling & Co. Markets 
New Peanut Meal 


Darling & Co., Chicago, long known 
in the feed industry for its meat scraps, 
has entered into the manufacture and 
distribution of peanut meal for livestock 
feeding. The new product will be known 
as “Darling’s Peanut Meal.” 


“These are times,” the company re- 
ports, “when beef cattle, hogs and sheep 
must be finished off for market at the 
lowest possible cost and dairy cattle 
must be fed to produce milk cheaply. 
Peanuts are recognized as having out- 
standing nutritional value, but in their 
original state their fat content is too 
high for satisfactory livestock feeding. 
The elimination of this excess fat in- 
creases the percentage of protein and 
other valuable feeding elements.” 

The analysis of Darling’s Peanut 
Meal is announced at 41 per cent mini- 
mum protein: 6 per cent minimum fat, 
and 8 per cent minimum fibre. The 
product is made from shelled peanuts. 
Dealers interested are requested to write 
to Darling & Co. for full details. 


CURTIS B. DALL, son-in-law of 
President Roosevelt, who is a member 
of the New York Stock exchange and 
the New York Cotton exchange, was 
recently elected a member of the Chi- 
cago board of trade. 


Millers National Insurance Co. 


The 180 year background 


of Mutual Fire Insurance made itself felt in 1932 when 
mutual organizations withstood the strain far better than 
almost any other classification of American business. 


Western Millers Mutual Fire Insurance Co. 
Ohio Millers Mutual Insurance Co. Snes 
Michigan Millers Mutual Fire Insurance Co. 
Mill Owners Mutual Fire Insurance Co. 
Millers Mutual Fire Insurance Co. 

Millers Mutual Fire Insurance Co. . Le 
Pennsylvania Millers Mutual Fire Ins. Co... . 
Millers Mutual Fire Insurance Association . 
Grain Dealers National Mutual Fire Ins. Co. 


MUTUAL FIRE PREVENTION BUREAU 


230 East Ohio St., Chicago, Ill. 


A service organization maintained by the MILL MUTUALS 


. Kansas City. Mo. 
. Van Wert, Ohio 
. Lansing, Mich. 

. Des Moines, 
. Harrisburg, Pa. 

. Fort Worth, Texas 
. Wilkes-Barre, Pa. 
. Alton, Ill. 

. Indianapolis, Ind. 
. Chicago, III. 


OHIO 
People’s Elevator & Supply Co., Fre- 


mont, recently conducted a one-day 
feeding school, featuring speakers from 
the state college of agriculture. 

Port Mellinger, East Lewistown, has 
opened a branch store in New Castle. 

Harry Elder has purchased the Mc- 
Cartney feed store, Carrollton. 

Alexander Feed Co., Bellefontaine, 
has opened a retail feed store and a 
feed mill. 

O. W. Linkhart & Son are erecting 
a new elevator at Melvin and equipping 
it with new machinery. 

C. E. Plummer has taken over the 
Harsha Milling Co., Seaman. 

Green Creek Elevator Co., Green 
Creek, was recently looted of $75.00 
in merchandise by thieves who entered 
the buildings. 


ROBERT CHAPIN DEAD 

Robert W. Chapin, Chicago, widely 
known mixed feed manufacturer, died 
suddenly Sunday evening, April 2, while 
attending a neighborhood theater with 
his wife. Mr. Chapin was a pioneer and 
a leader in the industry and an out- 
standing expert on anima! nutrition. He 
started in the feed business with his 
father in Milwaukee and iater went to 
Buffalo to open a branch for him. In 
1902 he helped to construct the first 
mixed feed plant for Chapin & Co. in 
Milwaukee and about 10 years later a 
larger and more modern plant was 
erected and equipped at Hammond, Ind., 
the present quarters of Chapin & Co. 
Mr. Chapin is survived by his wife and 
three brothers, George, Jay and Chester 
Chapin, all well-known in the industry. 


BIG CHIEF 
Meat Seraps 


Made of selected raw materials 
which are delivered fresh daily 
to our rendering plant. Pro- 
gressive feed dealers are repeat- 
ed buyers of BIG CHIEF. It 
gives results. For full informa 
tion write 


MILWAUKEE TALLOW & GREASE CO. 
JOE FREE, Manager 
131 SO. 7th STREET, MILWAUKEE 
DEUTSCH & SICKERT CO. 
CHAMBER OF COMMERCE, MILWAUKEE 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


ELECTRIC MOTORS FOR SALE 


Hundreds of ‘“‘Rockford Rebuilt’’ machines, all 
makes, types and sizes available for immediate 
shipment. All thoroughly overhauled and recon- 
ditioned, fully covered by our “One Year Guar- 
antee’’ against electrical or mechanical defects 
Send for complete stock list. 

BULLETIN No. 40 


Seventy-two illustrated pages of motors, gene- 
rators, transformers, etc., mailed free on request. 
ROCKFORD POWER MACHINERY Co. 
616 Sixth Street, Rockford, Ill. 


FEEDS AND FEEDING 


Latest pomyiete illustrated edition of Feeds 
and Feeding by Professors W. A. Henry and 
F. B. Morrison for sale by The Feed Bag at $4.50 
per copy, f.o. b. Milwaukee. Special price for 
one copy of Feeds and Feeding in combination 
with a one year subscription to The Feed Bag 
$5.50. Send. check or money order with order to 
THE FEED BAG, Milwaukee, Wis. 


List Favorable Sections 
For Malting Barley 


Western New York, northern Illinois 
and parts of Wisconsin, Minnesota, 
South Dakota, North Dakota, Iowa and 
Kansas are the most favorable malting 
barley sections, according to the United 
States department of agriculture. 

“With the return of beer and the cor- 
responding return of a demand for 
malting barley, it is generally believed 
that a high premium will be paid for 
suitable varieties,’ the department 
points out. “Chances for obtaining a 
premium are about one in four, because 
the production now is much greater 
than it was before prohibition. In 1917 


Deutsch & Sickert Co. 


Feed and Grain 
Chamber of Commerce Milwaukee, Wis. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 
Carlots and Mixed Cars 
FLOUR, MILLFEED 
OILMEAL, ETC. 

502 Corn Bldg. 
MINNEAPOLIS, MINN. 
“Stand by Stan’”’ 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS 


Mother’s Best Flour 


Established 1892 


FRANKE GRAIN CO. 


Incorporated 


GRAIN AND FEED 


the barley crop was 211,000,000 bush- 
els, about 72,000,000 bushels of it going 
into the production of malt. The 1932 
crop exceeded 300,000,000 bushels. 


“Barley production has jumped in the 
past 15 years owing to increasing ap- 
preciation of barley value as a feed. 
But a malting market exists and farm- 
ers in certain favored sections can grow 
barley as a cash crop. 

“Brewers require barley that has 
plump kernels and good hulls. It should 
be well grown and ripened with mellow 
kernels. There must be little threshing 
damage and the barley must be prac- 
tically free from diseased and moldy 
kernels. The six-rowed Manchuria and 
Oderbrucker types are most suitable 
for malting purposes. Barley infected 
with scab is practically worthless.” 


Personal Attention 


Ship To 


Roy |. CAMPBELL 


Commission Merchant 


GRAIN end SEEDS 


Chamber 
of Commerce 


Milwaukee 
Wisconsin 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
CORN and OATS 
For 
WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


M. G. Rankin & Co. 


GRAIN AND FEED 


AGENTS IN WISCONSIN 


Keokuk Corn 
Gluten 


High in Protein—Low in Price 


Chamber of Commerce 
MILWAUKEE ... WISCONSIN 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 
Write for our prices in straight 
and mixed cars with bran, midd- 


lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


Dried Skim Milk 
Dried Buttermilk 


STRAIGHT CARS—MIXED CARS 


Write, Phone or Wire for Our 
Delivered Prices. 


WISCONSIN DAIRY PRODUCTS CO. 


Daly 6704 


342 N. Water St. Milwaukee, Wis. 


usiness 
expands with 


Printed messages 


They are profitable 
ADTKE 
BROS. CO. 
EstasiisHep 1894 
PRINTERS 


LITHOGRAPHERS 
BINDERS 


522 N. MILWAUKEE STREET 


MILWAUK 
0 76 WISCONSIN 


PHone 
Broapway 


TRUCK LOTS 


of Feed for Dealers 


MILL FEEDS—GRAIN 
Nopco Cod Liver Oil 
Armour Meat Scraps 
Peco Peat Moss 
Pearl Limestone Grit 
Stonemo Granite Grit 
Dried Buttermilk 


FEED SUPPLIES, INC. 


505 CHAMBER OF COMMERCE 
MILWAUKEE, WISCONSIN 
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Mixed Cars 


Quick Turnover 


3 
Advertised 
Products 


Marblehead “98” 


(Calcium Carbonate) 


Marblehead Lime Ration 


(For distribution by Dealers) 


Marblehead Lime Grit 
(For Poultry) 


Send for 
Booklets 
Samples 
Mail Plan 


MARBLEHEAD LIME COMPANY 
CHICAGO 


MYLES 
LOUISIANA SALT 


*“‘Nature’s Purest’’ 


Here is an economical 
salt, because its strength 
and purity make possible 
the use of less Myles Salt 
than any other salt to do 
a given job. It contains 
no moisture when packed 
and is guaranteed not to 
harden. Farmers like 
Myles Salt because of its 
even-running grain and 
general all around use on 
the farm. 


Packed in MylesHome- 
spun Grey or White Bags. 


Write for Prices and Samples 


Myles Salt Co., Ltd. 


Chicago Sales Representative 
360 NO. MICHIGAN AVE., CHICAGO, ILL. 
Telephone State 6276 


Dependable 
Western 


Alfalfa Meal 


for 
Dairy and 
Poultry Feeds 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 


Branch Sales Office, 
403 Merchants Exchange, 
St. Louis, Mo. 


Lat more of 


Healthful 


ARDRATE 


ALFALFA 


mums RDRATE artifically dried 
Alfalfa i is the finest meal obtainable 
for mixing with mash and feed for- 
mulas. Ardrate Alfalfa has the 
following over sun- 
dried Alfalfa: 10% more protein; 
7 times richer in vitamin ‘‘A”’; 
lower fibie content; natural color. 


THe HEIL co. 


3000 W. Montana St. MILWAUKEE 


Write or wire at 
once for prices and 
generous mixing 


Don’t count your 


Chicks 


before they hatch— 


but when 
they do—start them 
on MARDEN’S 
and you’ll have more 
to count! 


Write today for our New 
Low Quantity Prices. 


MARDEN: WILD Corp. 


512 Columbia St., 
212 East Ohio St., 


- Somerville. Mass. 


- Chicago, Ill. 


100 LBS. NET 


TRY OUR 


PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 
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RIEBS VIEW 


Vol. 1, No. 4. 


April, 1933 


Milwaukee, Wis. 


Don’t Allow 
Your Stocks 
To Run Low 


Nothing drives a 
customer away to buy 
elsewhere more quick- 
ly than a merchant 
who tells him that he 
hasn’t the item asked 
for in stock, and when 
he does go elsewhere 
the chances are that 
he will never return 
and will continue to 
trade with the man 
who has he 
needs. 

Becsuse of economic 
conditions during re- 
cent years many deal- 
ers have made a prac- 
tice of keeping skele- 
ton stocks and buying 
from hand to mouth as 
the demand dictated. 
It is needless to say 
that many sales have 
been lost as a result. 

Every retailer who 
serves a trade terri- 
tory should possess 
from his past knowl- 
edge an idea of what 
his customers buy 
He should endeavor 
to keep enough of 
each of these items 
in stock so that it will 
never be necessary for 
him to say, ‘‘Sorry, 
Mr. Smith, I haven't 
this product on hand 


Published Monthly by The Riebs Co., Milwaukee 


You Said It 


An optimist is 
a fellow who 
takes the cold 
water thrown 
on his ideas, 
heats it with 
enthusiasm, 
makes steam, 
and pushes 
ahead. 


right now, but I can 
order it and have it 
here for you in a few 
days.” 

Don’t allow your 
stock to run down at 
the heels. Sales are 
hard enough to get 
these days without 
encouraging further 
losses. Keep a com- 
plete stock. 


CHECKED UP 


Wife: ‘“‘How many 
fish was it vou caught 
Saturday, George?” 

George: ‘Six, dear, 
and they sure were 
beauties.”’ 

Wife: “I thought 
so. The fish market is 
trying to cheat us. 
They sent us a bill 
for eight.” 


Build Now 
For Future 
Prosperity 


It looked pretty 
dark for all of us for 


a time we'll admit 
with working 
funds tied u in 


closed banks and busi- 
ness at a standstill. 

But when this man 
Roosevelt cracked the 
whip things certainly 
started moving. With 
a mere flick of his 
hand he dropped the 
pebble in the stagnant 
pool of industry and 
public faith and star- 
ted a ripple of con- 
fidence that has radi- 
ated from shore to 
shore. Let us all go 
along with him in his 
new deal regardless of 
politics or creed. 

Now is the time to 
east aside the cloak 
of despair and to put 
our heart and_ soul 
back into our business. 
The fact that it has 
survived these hectic 
days proves that it is 
fundamentally sound. 

All hail to the new 
deal! Let’s go right 
ahead and go ahead 
right. 


Phone Riebs for Service 


EUREKA 
CORN CUTTER 


CEREALCUTTER » 
SILVER CBRE NY 


The Eureka Corn Cutter is un- 
excelled for the production of 
the larger and medium sizes of 
highest quality steel-cut corn. 


Write for Catalog 122-FB. 


S. HOWES CO., INC. 


SILVER CREEK, N. Y. 


Chicago's most interesting notel offers you 

unequalled luxury at low rates. In the heat © 
Chicago Rialto with its brilliant night life- 

close to stores, offices and railroad stations. 


— 


rE. 


1700 ROOMS 


FROM 


of 
UNEQUALLED 
CONVENIENT 
LOCATION 
and 
YOU CAN DRIVE 
YOUR CAR 
RIGHT INTO 
HOTEL SHERMAN 
GARAGE 
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HOME OF THE COLLEGE INN 
CHICAGO'S BRIGHTEST SPOT 


Greatest 
Grinding 


by Every Test oy 
Those who demand Quality—Quantity— 
and the Lowest Cost Production grind with 
the “JAY BEE.” In the best plants in the country, both 
large and small, the “JAY BEE” eliminates all doubt 
about custom grinding profits. 

Only the Bossert-made “JAY BEE” can give you 
the greatest possible profits in feed grinding 
Over 17,000 “JAY BEE” mills in use— proof of their 

undisputed superiority. 

Sizes and styles to meet every grinding requirement: 
12 H. P. to 125 H. P. with belt, V-belt and direct- 
connected drives. 


Batch mixers, molasses mixers, corn crackers. 
Write for descriptive literature, prices, terms, etc. 


“JAY 


The World’s Greatest Feed Grinder 


J.B. SEDBERRY, Inc. 61 Hickory Street, Utica, N.Y. 
J.B. Sedberry Co., 819 Exchange Ave., Chicago, Ill. 
Jay Bee Sules 


319-325 Live stock Exchange Bidg. 
Kansas City, Mo. 
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Biological Laboratories in which the Concentrate 
is tested on rats. 


Poultry Laboratories where CLO-TRATE 
is tested on chicks. 


And that’s another advantage 
of CLO-TRATE... 


ALWAYS Contains 


the Vitamins You Need | 


T’S the supply of Vitamins A and D and 
not the amount of oil in your feed that 
makes it valuable. To use a given amount of 
‘just any’? cod liver oil is not sufficient. 
Government tests have shown that wide va- 
riations exist in the vitamin content of many 
of the cod liver oils on the market. 

That’s one of the big reasons for using 
CLO-TRATE Concentrated Cod Liver Oil in 
your poultry feed. Every batch of the Con- 
centrate is standardized as to vitamin con- 


tent in our own biological laboratories. Every 
batch of CLO-TRATE is tested on chicks. 
When you use CLO-TRATE you can always 
be sure of a uniform supply of both Vitamins 
A and D. 

And you get these vitamins with a mini- 
mum of fats. 

Best of all, CLO-TRATE is more econom- 
ical than the straight oil. Why not write to- 


day for further information and quota- 
tions? 


HEALTH PRODUCTS CORPORATION 


Manufacturers of Pharmaceutical Specialties 


113 N. 13th St., Newark, N. J. 


CLO-TRATE 


Reg. U. S. Pat. Off. 


CONCENTRATED COD LIVER OIL 


323 West Polk St., Chicago, Ill. 
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. 
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the New Deal is Old 


to Dealers Handling 
King Midas Flour 


KING MIDAS has 


always adhered to 
to the policy now 
termed “new deal”. 
Its dealers are its 
partners—in its con- 
fidence—united in merchandising 
quality flour at fair prices. The 
old new deal plus KING MIDAS 


quality has long been the basis of 
mutual success. 


Guaranteed 
Made only in Minnesota 
The great flour state 


note MIDAS MILL CO. 


MINNEAPOLIS, MINNESOTA 
Over 1,000,000 barrels yearly production 


